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Objective Strategy

MyFitness

Strengthen brand visibility among health-
conscious audiences, especially in Metro, Tier 1
& Tier 2 cities.

Establish MyFitness as a trustworthy,
aspirational, and premium brand for fitness
enthusiasts and young professionals.

Encourage stronger brand recall in the
market.

Introduce innovation by bringing uniqueness to
the brand & ad segment with 3D video ads for the
first time on Smart TVs, creating a differentiated
space for the brand.

Drive impact by delivering a “wow factor”
through immersive visuals that strongly
resonate with  young and urban households.



Ad Type - 3D Video 

Duration - 1 Day

Placement - First Impact Banner

Campaign Performance

3D Video Ad

25% relative increase in Completion Rate
compared to standard MastHead Video Ads

https://drive.google.com/file/d/17vp3b8-x4SisbxtrGWUu6T932i7qb_4F/view?usp=drive_link


Ad Journey

Selecting the tile plays an immersive 3D video ad. 

https://drive.google.com/file/d/1slRh1blimwVQiAKSj0CFnGu9uw-wzmBa/view?usp=drive_link
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